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Johnson & Johnson to make Benecol top brand

Nov 26, 1997 9:30 ET

LONDON, Nov 26 (Reuters) - U S. group Johnson & Johnson
<JNJ. N> on Wednesday unveiled its vision of turning a Finnish
chol esterol cutting-product into a household name across the
gl obe.

Benecol, which is produced by Finland's food and chemicals
conpany Raisio Goup <RAIW.HE>, is targeted to becone a top
brand and boost people’s health within three years.

"I truly believe Benecol has the opportunity to be one the
great brands of the world," said Brian Perkins, president of
McNei | Consuner Products.

McNei |, part of Johnson & Johnson, and Raisio earlier on
Wednesday said they would expand a marketing deal agreed nearly
five nonths ago.

Both parties said they signed a letter of intent to market
Benecol worl dwi de instead of just the U S., Canada and Mexico as
agreed in July.

Rai si 0 shares, which thundered 30 percent ahead in July,
advanced another 7.5 percent on the new gl obal narketing
aspirations.

"It's a great opportunity to inprove people’ s health across
the world by preventing coronary heart disease," Perkins told a
conference in London.

Margarine with the Benecol ingredient is already sold in
Fi nl and since 1995. But Johnson & Johnson and Raisio will also
be | ooking for other, so-called "carrier" products to pronote
the ingredient.

"Benecol is nuch nore than nmargarine: it’'s a systemthat
will help you live longer and healthier lives," Perkins said.

He has al ready been approached by several food firns show ng
an interest in eventually maki ng Benecol products such as for
exanpl e yoghurt.

Benecol is scheduled to hit the U S. narket nationw de by
late in 1998. An earlier plan for a nore limted U S. test
mar ket | aunch in April has been dropped.

Benecol should be wi dely available in Europe in 1999 while
the introduction in Japan should follow shortly afterwards,

Per ki ns sai d.

But Rai sio warned that Benecol -- mainly nade from pine
trees -- won't cone cheaply. Because of the limted supply of
the raw materials it will neither come in mass vol unes.

"You have to market the product at a high price nultiple,"
sai d Raisio’'s executive vice-president Tor Bergman.

"We are not aiming at huge vol umes or huge penetrations," he
added.

Raisio’'s target is that about two to three percent of the
wor |l d population will eventually use Benecol .

The product has already captured between 2.6 to three
percent of the Finland s margarine narket, Bergman said.

Rai sio was close to singing a marketing deal with another
conpany, but in the end decided to expand its co-operation with v
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Johnson & Johnson because the Finnish conpany |iked the strategy
of promoting Benecol in a uniformway across the gl obe, Bergman
sai d.

In Hel sinki, shares in Raisio rose 42 nmarkka to 621 in late
aft ernoon trading.

((London newsroom  +44 171 542-7723 fax +44 171 542-2377,
uk.equities.news@euters.com)
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